O BbictaBke World Travel Market
WORLD TRAVEL MARKET

Cob6biTe MMPOBOIro Mmacwitaba B TYpUCTUUYECKON MHAYCTPUHM

BcemupHas typuctudeckas soictaBka World Travel Market (WTM), koTopas nposogutcs B
JlongoHe noa 04HON KpbILen, — 3TO BO3MOXXHOCTb NMPSIMOro AeroBOro napTHeEpPCTBa, KOTOPYHO
Henb3g ynyckaTe. WTM npegocTaBnseT yHMKanbHbIN WaHC NpeacTaBuTensam NHAyCTpum
nyTeLweCcTBUA CO BCEro Mypa BCTPETUTLCS, 3aBsA3aTb KOHTaKTbI, MPOBECTU NEPEroBOpLI,
3aKnMiunTb caenku. Yuactue B Boictaske WTM gaeT Bam BO3MOXHOCTb NOAAEPXKMBATb
BbICOKYIO KOHKYPEHTOCNOCOBHOCTL Ballen pmpmbl 1 y3HaTb O NOCneaHnx cobblTUAX B JaHHOW

oTpacnu.

WTM 2009 npongeT B noHaoHCcKoM komnnekce ExCeL ¢ 9 no 12 Hosabps.

WTM — yeTblpexgHeBHOE MepPONpUsaTUE MHOYCTPUN MyTELEeCTBUA, B KOTOPOM NPUHUMAIOT
yyacTue nokynaTenu u NnpogasLbl CO BCEro Mupa, NpeacTasnsowmne camble pasHble
HanpaBneHns A4eATenbHOCTU TYPUCTUYECKON UHOYCTPUN.
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KomnaHun, opraHusyioLme aBTobycHble
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OpraHusaTopbl BbICTaBOK
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Mpogaxa 6unetos

TyponepaTtopsbl - ronbg

TyponepaTtopbl — Bbe34HON TypU3m
TyponepaTtopbl — Bble34HON TYpU3m
TyponepaTopbl — BHYTPEHHUI TYpPU3M
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KomnaHun, npegocrasnsowme BUnbl

YYACTUE B WTM APYIMX U3BECTHbIX ®UPM

MoMMMO pervoHanbHbIX 3KCNOHEHTOB, BoicTaBka World Travel Market oxBaTbiBaeT camble
pasHble HanpaBneHusa AeaTenbHOCTU MHOYCTPUN NYTELEeCTBUIA U TypMU3Ma, KOTopble
npeacTaeneHsl cnegyowmmm cybbpengamu:

Kny6 Meridian

Kny6 Meridian npuHumaeT yyacTtue B BbicTaBke WTM ¢ uenbto co3gaTtb LeneycTtpeMneHHoe
npodeccuoHansHoe coobLLecTBo Ans obnerdyeHms yCTaHOBNEHWS LieneBbIX AenoBbIX
KOHTaKTOB MexAay NokynaTensMv u npogasLamMu Ha 3TOM MepOonpuUaTUN.

BcTynuTb B HEr0 MOTYT TONBKO NPUBUIErMPOBaHHbIE NOKYNaTenu, Y KOTOPbIX €CTb NPaBo
npuobpeTtaTb TOBapbl U YCIyrn MHOYCTPUM NyTEeLeCcTBUA. DKCMOHEHTbI HE MOTyT CTaTb
uneHamm knyba Meridian. MokynaTenu MoryT MCNonb3oBaTh CBOE YNEHCTBO B krybe Meridian
npy NOCELLEHUN 3TOMO0 MEPONPUATUSA, YTOObI MOMYYUTb MAaKCUMYM MOMb3bl OT MOCELLEHUS U
ncnonb3oBaTh B NOMHOW Mepe CBOM BO3MOXHOCTU MO AeNOBOMY COTPYAHUYECTBY C
3KCMOHEHTaMMU.

BceMupHbLIM AeHb OTBETCTBEHHOro Typusma Ha WTM

Ha npoTskeHun nocnegHux net Ha BobicTaBke World Travel Market oguH geHb noceswaeTcs
OTBETCTBEHHOMY Typu3My. STO AenaeTcs C MOMOLLbIO MporpaMmel, NooLlpsiiowlen gebarsbl,
ONCKYCCUM N OENCTBUS, NOCPEACTBOM NPUBIIEYEHNA BHUMaHUS K pa3bopy TUNUYHbIX Cry4YaeB
N K paCCMOTPEHMIO NyYLLMX MPUMEPOB NPU Y4aCTMM BCEX CEKTOPOB MHAYCTPUN.

OTBeTCTBEHHbIN TYpU3M — He BesiHME moapl. [1o mepe Toro kak Bce 6onbLue n 6onbLue
NpaBuUTENbLCTB, KOMNaHWIA, opraHn3aummn — u noTpedbutenemn — 0Co3HaT 3HaYeHVe
OTBETCTBEHHOrO Typu3ma, 31a Tema CTaHOBUTCS OAHON U3 BaXKHENLLMX B MOBECTKE OHS.

BTopoi BceMupHbI AeHb OTBETCTBEHHOrO Typmama Ha BbicTaBke WTM HameueH Ha cpeay -
11 Hos16ps. OH nporaeT Npu noagepxke BcemmnpHom opraHmsaumm no Typuamy.

[na nopgaepxku AHa oTBeTCTBEHHOro Typmnama Ha World Travel Market WTM npocut
KOMMaHWUM 1 opraHmnsaumm, paboTawLme B JaHHoN obnactu, NpogeMOHCTPUPOBaTh CBOKO
noagep KKy u NposiBUTb CBOK MHULIMATUBY, CBA3AHHYIO C OTBETCTBEHHBIM TYPU3MOM.



lNogroToBrieH nakeT BCNOMOraTenbHbIX OOKYMEHTOB, B KOTOPbIX coAepXaTca npeanoXeHna n
mnaen, KoTopble npmn3saHbl BOOXHOBUTb Bac U BalUUX KoJier K y4acTtuio B 3ToM rnobansHon
MHUUnaTmBe.

Bonee noapobHyto nHopMaLmIo Bbl MOXeTe NONy4MTb No ropsyven nuHun WRTD:
TenedoH: +44 (0)1732 866121

Agpec anekTpoHHon no4tkl: wimwrtd@janelarcombecommunications.com
Beb-canT: www.wtmwrtd.com

WTM gnst areHTOB No nyTeLlecTBUAM

Lleﬂb nporpamMmsbl WTM ONnA areHToB no nytewecTtBnuamM — obecneynTb LeJTIOCTHOCTb
CTPYKTYPUPOBAHHOIO o6yqu|/|ﬂ 3HaHUIO NPOAYKUMN ONA areHTOoB MNo nytewecTtBnUAM, KIepKoB,
pa60Ta+ou.w|x C KnNneHtamMmun B OCbVICG nnn nepcoHana, npuHnmMmarlLliero 3akasbl, HaAOMHbIX
pa6OTHMKOB M cpegHero 3seHa pykoBoacTBa HE3aBUCUMbIX areHTCTB U MHOI’OI'IpOCbVIJ'IbeIX
d)VIpM. JOT1a nporpamMmma BKI4YaeT MHTEePEeCHbIE yBIeKaTellbHble Npe3eHTaunn, noceleHns
CTeHOO0B, LeneBble MapLwpyTbl N KOHKYPCbI.

MEOUA-NTAPTHEPbI WTM

OdumumanbHeiMn megua-napTHepammn WTM aBngoTcs BegyLime MexayHapoaHble
TYpUCTUYECKNE M3OaHWs, KOTopble, Mo goroBopeHHocTn ¢ WTM, ntobe3Ho cornacunuce
nogaepxatb JaHHOe meponpusiTue: nHgpopmMauus o Beictaske WTM Oyaet onybnunkosaHa Ha
raseTHbIX Nonocax, rae obbIMHO OCBELLAOTCA TeKyLme cobbiTus, a Takke byaet
NnoAroTOBIIEH CrieumarnbHbIA penopTax.

HeTanbHyo nHpopmaumo o meana-naptHepax WTM MmoxHo HanTu B pasgene Press and PR
(Mpecca n cBs3u ¢ 06LECTBEHHOCTLIO) Ha Hawlem Beb-canTe.

NHO®OPMALINA O OPFTAHU3ATOPE

KomnaHusa Reed Exhibitions — 310 MupoBon nuaep B opraHM3aummn BeICTaBoK U
KOH(pepeHuun. Kaxabiin rog knmeHtamm komnaHmm Reed asnstotcs cebiwe 90 Tbicad
nocTaBLLMKOB 1 5,5 MunnunoHa nokynartenen ns pasHeix ctpaH mupa. O60poT koMnaHum
coctaenseT munnuapabl gonnapos. KomnaHua Reed opraHusyet meponpuatus B 38
CTpaHax, pacrnonoxeHHbix B CeBepHoi 1 KOxHon Amepuke, EBpone, Ha BnvxkHem BocToke 1
B CTpaHax a3naTCcKO-TMXOOKeaHcKoro permoHa. KomnaHusa Reed nveeT npegcraBmutenscrsa B
33 cTpaHax.

PaboTas B TeCHOM COTPYAHMYECTBE C NPOMECCHMOHANBHLIMU OPraHU3aLUsiMm 1
accoumauusimu, a Takke ¢ NpaBUTENbCTBEHHBIMU opraHamu, komnaHust Reed penaet Bce
BO3MOXHOE, YTOObI OpraHM30BaThL NPOBEAEHUE KaXA0ro MEpPONPUSITUSt HA BbICOKOM YPOBHE U
B COOTBETCTBUM C TPpeBOBaAHUSMU, NPEAbABNAEMbIMU TYPUCTUHECKON UHOYCTPUEN.

Reed Exhibitions BxognT B komnaHuio Reed Elsevier, koTopas, cornacHo bupxxeBomy
nHgekcy "®aviHeHwn Tanmc" (FTSE), Bxoant B yncrno 100 sBegywmx komnanun FTSE (FTSE
100 company) v siBnsieTcs BeAyLLen n3gatenbCckon hMpMon 1 NOCTaBLUMKOM UHGOPMaLIMK.
Hoxoabl KomnaHuu npesbiwaeT 4,8 munnuapga pyHToB cTepnuHros (8,4 Munnuapaa
gonnapos B 2004 rogy).

Reed Travel Exhibitions oprannsyet npoegeHune 17 meponpusaTuii B pa3ninyHbiX CTpaHax
mMupa, Bkrodas World Travel Market, Arabian Travel Market, EIBTM, Toprosyto apmapky
British Travel Trade Fair, Asia Pacific Incentives & Meetings Expo (AIME), International Golf
Travel Market, Top Resa, Mediterranean Travel Fair, ICCA Exhibition, coBmectHo ¢ ICCA
Congress, International Luxury Travel Market (ILTM), La Cumbre, City Break, Latin American
& Caribbean Incentive & Meetings Exhibition (LACIME), Gulf Incentive Business Travel &
Meetings (GIBTM) u Asia Luxury Travel Market (ALTM).

Bonee nogpobHyto nHdopmaumio Bel HaaeTe Ha Beb-cante Reed Travel Exhibitions.



