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Ihis document is designed 1o nelp you get the
most from World Travel Market (\WITM) ensuring
Maximum return on the opportunity that WiV

offers you and your pusiness.

It will help you plan your parficipation and navigate your way
through all the benefits WTIM has fo offer, to improve your refurn
on investment and overall business results.

WTM. Means Business

World Travel Market, the leading global

event for the travel industry is focusing more

than ever on delivering the right business

connections, providing an effective way to

generate more business and sales leads,
enter new markets, make more confacts
and acquire more market intelligence.

With increasing pressure on marketing
budgets, you need to be more confident than

world Z
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ever that your money has been well spent.
WTM can work harder for your marketing
budget than any other media as face to face
meetings delivers the highest business success
rates. Only at WTM can you simultaneously
generate publicity, demonstraie products,
answer questions, overcome objections,

sign deals, meet new prospects and develop
relationships with your existing customers.

WTM also plays a vital role in supporting and enriching
industries too, driving innovation, building business
communities, and facilitating education and
professional learning.
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WTM
Business

WTM 2010 was the catalyst for
more than £1,425 million worth of
travel industry deals being signed*

*Source: WIM independent research conducted by
Fusion Communications Ltd.

World Travel Market is commmitted fo offering an exceptional
service to help exhibitors reduce their costs and justify their
return on investment. There is an experienced team ready
to help, whether it be operations, PR, events or badge
requirements.
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World Travel Market at a glance - Delivering Business Opportunities
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other tfravel frade exhibition

On average each exhibifor will
generate more than £158,000 worth of
business as a direct result of WTM 2010

Offers our exhibitors a year round
platform to prepare thoroughly for
the exhibition and to interact with our

Drotie 80 o o g M
Exhibitors on average met 42 existing audience, utilising all the functions will s NSO £t e e
customers & 49 new customers on only lead fo greater success onsite

their stand during WTM 2010
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B WTM atiracts buyers

and decision makers 2648 press attended WTM 2010

79% of buyers at WTM 2010 had
direct or influencing purchasing Read more to raise your game at WTM 2011 and

responsibility. The quality of WTM is make the most of all the above opportunities N etworking

a major influence in the exhibitor’s

decision fo exhibit af the event oppOr'l'uniﬂeS

world £ —
travel Dl
03 market 07 - 10 NOV 2011 « EXCEL LONDON * www.wtmlondon.com

The Leading Global Event for the Travel Industry



http://www.wtmlondon.com
http://www.wtmlondon.com/page.cfm/ID=374

Introduction | Success Strategies

Pre-Event
Basic Participation

Tell the world about your company
and generate business.

The new and improved WTM Exhibitor Zone
is a valuable online tool for exhibitors to
upload their details to be shown on the
WTM website which attracts more than
400,000 unigue visits.

The structure and usability of the WTM
Exhibitor Zone has been improved in order
to make it quicker and easier for you to
promaote your company and maximise your
participation at WTM 2011.

www.wimlondon.com can
now be translated using the Google

translate option.
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WTM recommends you make the
most out of the WTM Exhibitor Zone
and take advantage of the many
free services offered including:

Uploading your online company
description, logo and web link

Defining your product, sector and
geographical areas to help match your
services to visitors’ business interests

Add up-to-date contacts for the online
WTM Exhibitor list which allows visitors
to make contact with you pre-event.
The benefit of this is that it will allow
buyers and visitors to contact, network
and do business with you onsite.

Tell WTM your individual Marketing,

PR, Corporate Social Responsibility,
Managing Director/Chairman and IT
contact details so we can direct our
communications more effectively to
the relevant person within the company

Increase your ROI 1
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www.wimlondon.com/exhibitorzone

* Submit your WTM Official
Catalogue entry

* Upload your exhibitor press releases

* Online Products and Services Gallery
- enhance your online company
description by adding video contient,
presentations, brochures, stand
personnel contacts and hyperlinks

Use the WTM Exhibiting Manual,
available in the WTM Exhibitor Zone to
manage and organise your stand to
ensure you have everything in place for
the event. The manual contains online
forms which you can use to submit your
order directly to the supplier

Register your ministers for the
Tuesday summit.

Log in to the WTM Exhibitor Zone to
action these opportunities. If you are
unsure of your username and password
to login please contact customer
services +44 (0)208 271 2171, _

04 market
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Promote Your Attendance and use
the WTM logo / banners and promote
your presence at WTM on your
marketing literature.

Download the artwork here

Apply to use the WTM WRTD Logo on
your marketing material and help raise
exposure of your responsible tourism
initiatives at WTM.

wtm world
responsiéjle J
tourism day /

supported by UNWTO
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World Travel Market Delivers Business Opportunities

Pre-Event

05

Invite the Right Business to Your Stand
- Submit your My WTM Invitations
Invite the people you want fo meet at WTM,
across the full four days of the event.

Only visitors who have had their name
submitted through My WTM Invitations
will be able to gain access fo WTM on
Monday 7 November.

My WTM Invitations are in REAL TIME.
This means that as soon as you click on
the name of a contact (and press the
‘Invite” button), an invitation will be sent
out via My WTM Invitations system on
your behalf to that person.

world Z
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Reach The Buyers

Submit 50% or more of your My WTM
Invitations allocation before Friday 23
September and get FREE access o WTM
Database List Rental. If you submit 50% or
more of your My WTM Invitations before
Friday 23 September you will have the
option to pull up to 1,000 names free of
charge. However you can continue to
submit your invitations up until the event
(4 November).

Target the visitors that matter to you
with the WTM Database List Rental
WTM Database List Rental provides you

with access to all registered Trade
professionals for WTM. Search these groups
for the visitors you are interested in and then
contact them to get yourself in front of them
and arrange meetings for during the event.

Avdailable from Wednesday
28 September 2011.

Join the WTM Social Networks

WTM social networks provide the
opportunity to network, create discussion
and communicate with other travel industry
professionals and keep you up-to-date with
all the latest WTM and industry updates
and news. Make sure you use social media
to raise awareness of what you are doing

at WTM.
You
Tube)

NEW! - My WTM Connections

WTM has infroduced a facility on the welbsite
to help you connect with buyers and other
exhibitors prior to WTM.

My WTM Connections enables you to search
the WTM data using certain criteria, allowing
you to identify your target contacts. You can
e-mail them via the WTM website and this will
show your interest in meeting them at the

market
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event. Visitors can also use this facility

to engage with exhibitors prior fo the
exhibition foo. If you would like to request
information or tutorials on this please
contact wim.helpline@reedexpo.co.uk

Book Lead Capture Devices

Scan visitor badges onsite at WTM and
instantly capture their details via the lead
capture devices. You can collect the data
the next day or even at the end of the day
with the plus package. This enables easier
follow up on the visitors you have met,
resulting in higher lead conversions. Access
more details via the WTM Exhibitor Zone.

NEXT
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Pre-Event

Atiract media attention with Press and PR

¢ Send WTM the contfact details of your PR representative
so they can be kept informed of all WTM PR opportunities.
Email: nicole.colleit@reedexpo.co.uk

¢ Keep the WTM PR team informed of your plans (for example
celebrities on stand, marketing initiatives, government ministers,
destination briefings) so that information can be included in
pre-event promaotion.

¢ Submit your stories for inclusion in pre-event promotional
vehicles including:

- WTM Launchpad - an online news service located as RSS feeds
on the WTM website highlighting new and unique exhibitor activity
at the event

- WTM Advertorial features placed in leading global trade
publications from May to November 2011.

- WTM Exhibitor News - an onsite publication independently
compiled and edited for journalists, detailing key exhibitor initiatives
and new developments for 2011 and beyond.

* Submit your entry for the WTM Media Diary of Events - the

journalists” guide to press conferences, hospitality events,

new product launches and celebrity appearances at WTM.

(Deadline 7 October).

* Hire the press conference suite, located in the WTM Infernational
Press Centre to make your announcement onsite.

world Z
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Stand Out From The Crowd

* Take advantage of cost effective airtime opportunities with WTM
Radio. More information can be found in the WTM Exhibitor Zone.

* WTM World Responsible Tourism Day provides a great PR opportunity
to generate coverage and publicise your responsible tourism
initiatives. Apply for a World Responsible Tourism Day logo and get
included in Spotlight - the thought provoking responsible tourism
magazine published by WTM. For more information confact
Araminta Sugden: wimwrid@janelarcombecommunications.com

Take Advantage of Sponsorship Opportunities

A portfolio of unique sponsorship and venue advertising opportunities
are available exclusively to exhibiting companies, helping to increase
your brands’ awareness in a targeted way. Submit your sponsorship
requirements or email: deborah.dewe@reedexpo.co.uk

Cost Effective Participation

Bespoke Stand Packages World Travel Market and Reed Travel
Exhibitions can provide a variety of stand build options which will help
exhibitors maintain a presence at World Travel Market while reducing
stand build costs. For more information click here and view the
SmartSpace page within the WTM organising manual.

Contractor Early Bird Discount
Ensure you take advantage of the early bird discount which most of
the official contractors offer. A massive 20% is taken off the list price if

Increase your ROI 2 | Reed Events
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Stand Approval Fee

Exhibitor’s stand approval fees will be waivered if stand plans and all
supporting documentation are submitted in full by the deadlines:

¢ Tuesday 5 July 2011 for Two Storey and Complex (over 4m) stands
* Tuesday 9 August 2011 for Non-Complex stands

For further information please email: emma.rawle@reedexpo.co.uk

Organise Your Team

Book your Travel and Hotels Early

WTM can assist you with flights, hotels, and ground transportation
including riverboats, chauffeur driven and shuttle services,

as well as Travelcards and Oyster Cards, visit
www.wimlondon.com/venueandiravel

Details on all these initiatives can be found in the WTM Exhibitor Zone
which is accessed using your WTM username and password.

the order is placed before the specified deadline. Further details are
listed in the Exhibitor Manual, located in the WTM Exhibitor Zone.

06 market -

07 - IO NOV 2011 * EXCEL LONDON ¢ www.wimlondon.com

The Leading Global Event for the Travel Industry



http://www.wtmlondon.com
mailto:nicole.collett@reedexpo.co.uk 
mailto:wtmwrtd@janelarcombecommunications.com
mailto:deborah.dewe@reedexpo.co.uk
http://www.wtmlondon.com/venueandtravel
mailto:emma.rawle@reedexpo.co.uk

Introduction | Success Strategies

Onsite
The Essential Steps

Brief your Exhibiting Personnel

A highly motivated well informed tfeam can make the difference
between a good event and a great event. Ensure your team is
briefed on your objectives, frained well and you have daily onsite
team meetings.

Earn Media Coverage

Deliver your press packs to the WTM International Press Centre
(level 2 accessed via the central Boulevard at Excel London),
before the opening morning as a large percentage of the world’s
media visit on the first day of the event.

Meet the Buyers

Meet with WTM'’s Meridian Club members - the fravel industry’s senior
buyers with purchasing authority - at the Meridian Club Reception
taking place in the Meridian Club South Hall Lounge on Tuesday 8

& Wednesday 9, 17.00 - 19.00. Look out for blue badge holders.

Attend Speed Networking

Taking place on Monday 7 November Speed Networking
provides you with the opportunity to arrange meetings for later in
the week with the people most important to your company. You
will be given the opportunity to hold a five minute meeting with
a buyer before moving onto the next one. These short five minute
meetings will give you the insight fo determine whether the buyer
is suitable to your business needs and whether you would like to

continue the discussions later during WTM.

world Z
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Gain Free Knowledge & Training from
the WTM Event Programme

WTM showcases an array of seminars, conferences and events over
four days, providing unique insight info future trends and innovations
within the fourism industry.

To find out more view WTM’s Event Programme »

WTM Business Day 10 November 2011

WTM can educate you through its event programme so take
advantage of the WTM Business Day which take place on

10 November 2011.

Below is a flavour of conferences, seminars and events taking place
to help small and medium businesses to survive in the current market.

* WTM Advice Clinics - Meridian Club Lounge located in the
North Hall - 13.00 to 17.00 on Thursday. The clinics will combine
professionals from every sector to offer free hints and tips on
dealing with the challenges for foday’s market. During 15 minute
one-to-one sessions visitors and exhibitors will have the chance to

quiz experts on the areas pertinent to their business. Clinics include

responsible tourism, gay marketing, technology and online travel,
strategic management, social media and legislation.

Travel Agents’ Programme - Educational programme of skills,
training product knowledge, fun entertainment. If you are
organising fravel agents’ initiatives or a destination briefing
tell WTM what you are planning.

Please complete the application form and WTM will
support your session with promotion (subject to

confirmed details).

Technology and Online Travel Theatre - Confidently
move your business forward in the online environment
to attract new customers and increase sales.

Click here for more details >

Increase your ROI 2 | Reed Events

Post Event
Follow Up

Create a database of leads captured by the EAS device to
add to your prospect database following up with a post-event
message.

Target strong prospects - without delay contact leads fo ensure
your message is reinforced and turned info business.

Evaluate the event with your team. Did you meet your
objectives? What can you learn from the experience?

Continue to gather information - View a selection of content
from the 2011 Events programme in the form of the WTM Player,
which includes podcasts, videos and PowerPoint presentations
available to download via the WTM website to service exhibitors
who were unable to attend in person.

Provide feedback to WTM via the online exhibitor survey

which will be sent fo your stand administrator in November.
Engage with WTM throughout the year - atfend our Think Tanks,
Vision Conferences and presentations.

Do you need help - contact WTM Customer Services on
Tel: +44 (0)208 271 2171 or email wim.helpline@reedexpo.co.uk
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“ INTERNATIONAL
LUXURY TRAVEL
MARKET

cibtm °

AIME

Asia-Pacific Incentives

and Meetings Expo

15-16 February 2011
Melbourne Exhibition and
Convention Centre, Australia

GIBTM

The Gulf Incentive, Business Travel
& Meetings Exhibition

28-30 March 2011

ADNEC, Abu Dhabi,

United Arab Emirates

Arabian Travel Market

The premier inbound and outbound event
dedicated to the Middle East Region

2-5 May 2011

Dubai International Convention

and Exhibition Centre, Dubai,

United Arab Emirates

International Luxury Travel Asia
The global event to meet luxury

buyers from Asia Pacific Market

13-16 June 2011

Shanghai Exhibition Centre,

Shanghai, China

AIBTM

21-23 June 2011

Baltimore Convention Center
Baltimore, USA

CIBTM

China, Incentive, Business Travel
& Meetings Exhibition

30 August - 1 September 2011
China National Convention
Centre, Beijing, China

The Ameri

iftmi\
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ABAV

FAIR OF THE AMERICAS
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Golf Travel Market

Belek,

eibtm *

IT

. @
. International
L = 14-17 November, 2011

, Antalya, Turkey

" INTERNATIONAL
LUXURY TRAVEL
MARKET

La Cumbre

Premier event serving the
Americas inbound market

7-9 September 2011

The Venetian Resort Hotel
Casino, Las Vegas, United States

Top Resa

International French Travel Market
20-23 September 2011

Viparis - Portes de Versailles

Paris, France

ABAV

The Fair of the Americas

19-21 October 2011

RioCentre, Rio De Janeiro, Brazil

World Travel Market
The Leading Global Event for
the Travel Industry

7-10 November 2011

5-8 November 2012

ExCel London

United Kingdom

International Golf Travel Market
The world’s premier event dedicated

to Golf Travel

14-17 November 2011

Antalya, Turkey

EIBTM

The Global Meetings and Events Exhibition
29 November - 1 December 2011

Fira Gran Via, Barcelona, Spain

International Luxury Travel Market
The Global Event for the Luxury

Travel Industry

5-8 December 2011

Palais de Festivals et des Congres,

Cannes, France

WTM Official
Premier Partner

AbeDhati &)

world

travel
market
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